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ARTICLE INFO ABSTRACT
Nowadays, people live in the era of new diseases such as stress and anxiety,
Article History and these diseases can affect users' decision-making about various products
Date Received: 8 March 2025 and services. Another important variable that can affect decision-making is
Date Revised: 28 April 2025 the use of mobile applications for marketing purposes. However, despite
Date Accepted: 24 May 2025 the importance of the factors mentioned, relevant academic research on the
Date published: 6 July 2025 effect of these variables on decision-making has been scarce. The present

study investigated the effect of stress and anxiety on users' intention to
reserve a restaurant through mobile applications among Snap Food users in
Shahriar. The present study is a descriptive-survey type correlational

Keywords . . / [
Stress research in terms of its applied purpose and data collection method. The
anxiet’y statistical population of users with experience ordering from the Snap Food

mobile application in Shahriar was selected in an indefinite number, the
sample size for the unlimited population was 384 people based on the
Cochran formula for the limited population, and was measured with an
adapted questionnaire whose validity and reliability were confirmed.
Descriptive statistics and SPSS 24 software were used to analyze
demographic data and extract central indices, and structural equation
modeling and PLS2 Smart software were used to analyze inferential
statistics. The results showed that there is a relationship between stress and
Corresponding Author Email: perceived usefulness, perceived ease of use, and attitude toward use.
dashtbnfateme@gmail. com However, the relationship between stress and anxiety, perceived usefulness,
and attitude toward use, perceived usefulness, and stress, and other
relationships proposed in the hypotheses were confirmed.

users' intention to make
restaurant reservations.
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